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AMENDMENTS TO THE CLAIMS AND NEW CLAIMS 
In the Claims. 

Delete claims 3, and 11-17, without prejudice. 
Replace claim 1 with the following once-amended claim 1. 



{ 



- 1 . (Once Amended) A method for ordering an advertising spot for an 
advertisement over a data network to be transmitted to one or more target users during 
transmission of a motion picture, comprising: 



r 



> receiving from an advertise/ one or more predetermined constraints defining the 

one or more target users; 



determining a price for the advertising spot using the one or more predetermined 



constraints; and 



transmitting to the advertiser the price for the advertiser's acceptance, rejection, 



or counteroffer. ~ n y 

iReplace claim 2 with the foUd^in^once-amenaed claim 



~ 2. (Once Amend'^d)^The methefd of claim 1 , wherein the one or more 
predetermined constraints are demo^gf^phic infi^ation selected from the group consisting of 
gender, income, hobby, and age. 




Replace claim 4 with the following once-amended claim 4. 



(Once Amended) The method of claim 1, wherein the determining step 



searching an individual inventory containing a plurality of individuals, each of the 
plurality of individuals having' a profile, the searching performed to determine the one or more 
target users by comparing the one or more predetermined constraints to the profiles of the 
plurality of individuals to locate matches between the one or more predetermined constraints and 
the profiles of the plurality of mdividuals; and 
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determining from the matches a prifce for transmitting the advertisement to the one 
or more target users based on a predetermined foranula. — 

jRepl ace claim 5 with the following onceJimended claim 5. j 

- 5. (Once Amended) The /method of claim 4, wherein the predetermined 
formula comprises: 

apportioning a weighted signmcance to a saturation level, an age, an income, a 
gender, and a hobby of each of the one or more target users, the saturation level corresponding to 
)a demand for each target user to receive the/advertisement. -- 

/ lRepla( 



^^^^^^^ce claim 6 with the foUowing^once-amended claim ^T^ 



— 6. (Once Amended)jrhe method of claim 5, wherein the demand for each 
target user further comprises an amduntjo^time availably for each target user to receive the 
advertisement. — 



Repla ce claim 7 with the folio vlng once-amend^ clai ^7.^ 



~ 7. (Once Amended) A method^ for determining a price for an advertising 

l\ / 

spot for transmitting an advertisementVt^^^onp/or more target users during a motion picture, 
comprising: 

receiving from an advertiser one or more predetermined constraints defining the 



one or more target users that the advertiser desires to receive the advertisement; 

/ 

searchmg an mdividual inventory containing a plurality of individuals, each of the 

I 

plurality of individuals associated with a profile; 



comparing each of|the profiles of the plurality of individuals to the one or more 
predetermined constraints to locate matches between the profiles of the plurality of individuals 
and the one or more predeterminid constraints, the matches identifying the one or more target 
users; | 

determining fromfthe matches a price for transmitting the advertisement to the one 
or more target users based on a predetermined formula; and 
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transmitting to the advertiser tfte price for the advertiser's acceptance, rejection, 



or counteroffer. 




Replace claim 8 with the following ohde-amended claim 8 



ing 0^1 




~ 8. (Once Amended) A /system for ordering an advertising spot for an 
advertisement over a data network to be/ transmitted to one or more target users during 
transmission of a motion picture, comprising: 

a broadcast server programmed to 

/ 

receive from an adyertising client one or more predetermined constraints 
defining the one or more target users, 

search an individuai mventory containing/ a plurality of individuals, each 
of the plurality of individuals having a pr 

compare the one| (r mor^ predetermmed constraints to the profiles of the 
plurality of individuals to locate matche j bWi^en the one or more predetermined constraints and 
the profiles of the plurality of individuals, the matchesi^entifying the one or more target users, 

determine froml theymato^^ for transmitting the advertisement to 

the one or more target users based on a predetermined formula, and 




transmit to the|(advertising chent the price for the advertiser's acceptance, 
rejection, or counteroffer. ~ 





leplace claim 9 with the following once-amended claim 9. 

" 9. (Once Amenied) A computer readable medium having computer 
instructions stored thereon that, when loaded into a computer system, cause the computer system 

to perform a method for ordering an advertising spot for an advertisement over a data network to 

ji 

be transmitted to one or more target users during transmission of a motion picture, the method 
comprising: 

receiving from an axivertiser one or more predetermined constraints defining the 
one or more target users; 
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determining a price for the advertising spot using the one or more predetermined 

transmitting to the advertiser the pmce for the advertising spot; and 
receiving an order from the advertiser for the advertising spot. 



jR epla ce claim 10 with the following on/e-amended clai m 10.^ 



— 10. (Once Amended) Psf computer readable medium having computer 

to a computer system, cause the computer system 
to perform a method for determining a /price for an advertising spot for transmitting an 
advertisement to one or more target users diiring a motion picture, comprising: 



receiving one or more predetermined constraints defining the one or more target 
users that an advertiser desires to receive rthe/advmisement; / 

searching an individual inventory comtaining a plm-ality of individuals, each of the 
plurality of individuals having a profile^ 1 / 

comparing each of the |profiles of the plurality of individuals to the one or more 
predetermined constraints to locate rpatches fte twee rfme profiles of the plurality of individuals 
and the one or more predetermined ibonstraints, the matches identifying the one or more target 
users; 

determining from the matches a price for transmitting the advertisement to the one 
or more target users based on a predetermined formula; and 

transmitting to the|advertiser the price for the advertiser's acceptance, rejection, 
or counteroffer. ~ 

Add new claims 18-30. 




- 18. (New) A* system for determining a price for an advertising spot, 



►mprising: 
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means for receiving from an advertiser (»ie or more predetermined constraints defining 
one or more target users that the advertiser dej ires to receive an advertisement that fills the 
advertising spot; 

means for determining a price for the advertising spot using the one or more 
predetermined constraints; and | 

means for transmitting an offer to the advertiser to purchase the advertising spot at the 
price. — 



19. (New) The system of claim 18, wherein the means for determining a price 



includes: 




means for searching an individual inventory containing a plurality of individuals, each of 
the plurality of individuals having a profile; I 

means for comparing the one or more/ikgdelermined c6nstraints to the profiles of the 
plurality of individuals to locate matches bet|ve^n the one ov^otc predetermined constraints and 
the profiles of the plurality of individuals, t^e njatches jjimtifying the one or more target users; 
and 

means for determining from the marches a price for transmitting the advertisement to the 
one or more target users based on a predetermined formula. — 

-20. (New) The system of claim 19, wherein the predetermined formula 
accounts for a demand for the one or moreitarget users. ~ 



!|t2 



-21. (New) The system of claim 19, wherein the predetermined formula 
accounts for a supply and demand for the plurality of individuals in the individual inventory. - 

I 

- 22. (New) The systeni of claim 19, wherein the predetermined formula is the 
sum of the products of index values and coefficients. — 

- 23. (New) A method! for an advertiser to order an advertising spot for an 
advertisement over a data network to' be transmitted to one or more target users during 
transmission of a motion picture, comprising: 
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transmitting to a broadcaster one or more predetermined constraints defining the one or 
more target users that the advertiser desires to receive the advertisement; 

receiving an offer from the broadcaster |o purchase an advertising spot at a price, the 
price determined by the broadcaster comparing/ the one or more predetermined constraints to 
profiles of a plurahty of individuals to locate maiches there between, the matches identifying the 
one or more target users, and calculating the p^ce based on the matches and a predetermined 
formula; and 

transmitting an order for the advertisinglspot to the broadcaster. - 




~ 24. (New) The method of elaini 1, further including the step of transmitting 
the advertisement to the one or more target us^s dxiring transmission o^the motion picture. - 

~ 25. (New) The method o| cla 



Ij further including the step of providing 
;^emographic information characterizing tl]'e c|Ae-^r more t^get users that receive the 



advertisement. — 

— 26. (New) The method lof claiih-4f^herein the predetermined formula 
accounts for a demand for the one or more target users. 

~ 27. (New) The method! of claim 4, wherein the predetermined formula 
accounts for a supply and demand for the plurality of individuals in the individual inventory. - 

~ 28. (New) The method of claim 4, wherein the predetermined formula is the 
sum of the products of index values and coefficients. ~ 



-- 29. (New) The method 
the advertisement to the one or more target 



of claim 7, further including the step of transmitting 
users during transmission of the motion picture. ~ 



- 30. (New) The method of claim 7, further including the step of providing 



demographic information characterizing 
advertisement. — 



the one or more target users that receive the 
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